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Heuristic scorecard: SAP

I| Key recommendations I Change priority

1. System status feedback ‘ 72% Ensure buttons etc have properties to help a user understand it's interactive and the type of interaction involved

For conditional action pairs e.g. lock / unlock - ensure icon and label change to reflect the outcome

2. Match between system and the real
world ’ 73%

Review icons for consistentcy with real world examples

Inconsistent use of colours across the app (blue and orange actions), and button appearance (solid, outline, text).
3. User control and freedom

User unable to determine hierarchy, priority or consequence.

Standardise alerts & notifications in terms of treatment, placement and content structure (Impact, Cause and Remedy)
4. Consistency and standards lf\j' 66%

Standardise visual hierarchy and priority for actions / buttons

Ensure expected, acceptable and value limits are clearly articulated (remove trial and error or dependency on training/help)
5. Error prevention f\—_\) 64%

Explore suggestive or auto correction e.g. did you mean %?
6. Recognition rather than recall ’ 80% Ensure user has been provided with enough tips etc. to enhance familiarity and understanding

Explore methods to bring attention to next action or activity based on user interaction
7. Flexibility and Efficiency of use @ 58

Explore possibility of using roles to define relevant / common features

Ensure screens have been assessed to determine key focus areas and minimise distracting or secondary elements. Increase real
18 8. Aesthetic and minimalist design . 70% estate for high traffic or key focus areas automatically or make it easy and obvious that users can achieve this manually e.g. hide
or resize portions of the screen / features etc.

Q~ Search Sheet
2+ Share

Léh

Create and Share

Adobe PDF

O Essential
© High priority

e Medium priority

© High priority

© High priority

O Essential

© High priority

O Essential

© High priority

© High priority

O Essential

O Essential

Overview Summary scorecard 1 - System status feedback 2 - System & real world 3 - User control and freedom 4 - Consistency and standards 5 - Error prevention 6 - Recognition not recall +
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Key experience measures:

Based on analysis of the existing user research on current systems & tools, and in order to ensure success, the new application needs to deliver against 3 key experience measures

1. Efficiency
2. Ease
3. Accuracy

Efficiency and time savings (Efficiency)

The ability to streamline processes and reduce time on task effectively and efficiently

Efficiency: Emotional gains

When tasks or processes are completed quickly and with minimal waste of time or resources, we feel a sense of increased productivity and effectiveness, without having to invest unnecessary time or effort
Quantify

+ Compare time required to complete a specific process before and after implementing the new application
+ Success measure: (Time Saved with New Application / Time Required with Traditional Methods) * 100

LEoo

User satisfaction and ease of use (Ease)
How simple and intuitive it is for users to interact with and how well the experience meets or exceeds the user’s expectations
Effortlessness: Emotional gains

Performing tasks or achieving geals without encountering obstacles or significant friction promotes a feeling of satisfaction and can bring about a sense of pleasure and relief
Quantify.

+ Compare existing pain points and how well they are resolved after implementing the new application

« Success measure: (Total Positive Feedback /  Total Feedback Responses) * 100

eSS

Error reduction and data quality improvement (Accuracy)

The impact on data accuracy and error reduction, or mistakes made during the process

Acc uracy Emotiona gains

and precision in outcomes fosters confidence and trust. Users feel more secure and satisfied when things are done accurately, as it reduces the risk of errors and potential negative consequences

The assurance of correctnes
M- o Aats valird- P Tale) YalT
Quantify data validation accuracy

+ Compare the validity of data processed by the new application against independent sources or manual checks
« Success measure: (Number of Accurate Data Entries / Total Data Entries) * 100

Page 1 of 5 English (United Kingdom) 854 words - 150% +

Experience measures
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Rapha Health Consulting

Care home patient support application POC
(B2C, Figma, UX/UI)
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Rapha Health Consulting (2023)

Q RAPHA HEALTH CONSULTING

R
(m) Dashboard
1!\
/]
&
@
2
R
Food
o)
70%
@ 10% increase
% Food
Eating as expected today
Breakfast
e Satisfactory
@5 Medication
Taking medication well
Satisfactory 5%
[® Summary report
Provided by: Rachel
Amber status
=
fa) next week.
]

Overall progress

During the last progress has been improving

) ba E

Mobility Medication Washing

80% 95% 98%
e 5% decrease

@ 5% increase No change

&\ Mobility

Not moving around as much today

Lunch Dinner Walking Standing

Q 10% increase Reasonable

(€ Washing 2} Social

Keeping clean as usual Not socialising much

© =5 O

Very satisfactory No change Unsatisfactory 5%

Reasonable e 3%

o @
Something not right?

=]

Social
50%
@ 5% decrease

Flexibility Strength

@ 5% decrease

&J Pain

6o

We're feeling good today

© O

Satisfactory 5%

This is being driven by the low score on social interactions. Mitigation is a new cards club starting next week & we are encouraging Sue to join that and our choir club

()  Home
%€ Food
A | Mobilty

@5 ' Medication

-

Hygeine

®

Pain

Social

D

[Z] Chat
0 | Notifications

@) | Customer support

RAPHA HEALTH CONSULTING 2 *?

YR Food Something not right? (EeERIEEAE

Overall consumption this week

70%

Allergies

Allergy name

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Phasellus sit amet nulla id
dui ornare consectetur. Curabitur tincidunt pharetra semper. Fusce nec egestas
magna. In hac habitasse platea dictumst. Aenean lobortis convallis urna vel porta.
Donec ultrices dolor non metus consectetur tincidunt et eu nibh. Integer consequat
vel orci eget condimentum. Integer ullamcorper eu ex nec venenatis. Vestibulum vel
tempor ante. Nullam eu eros fermentum, gravida lectus et, iaculis turpis. Sed quis
lacus et orci vehicula consequat. Nam quis quam vitae magna egestas pharetra sit
amet et elit. Nunc convallis eleifend tortor ut suscipit.

@ 10% increase

Today’s menu

During the last ( 2 days ) we've noticed a small change in appetite.

Today Yesterday Comments
Breakfast
9am ) o ® 95% consumed 55% consumed Notes here...
Toast with butter and marmalade, orange juice and
Lunch
12 noon 65% consumed ® 80% consumed Notes here...
] Cheese & pickle sandwich, fruit salad with cream.
Dinner
7pm ) ) Not served yet @® 100% consumed Notes here...
Ham & eggs, peas, boiled potatoes. Yoghurt and bi
Progress
This year
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Patient family / carer > Dashboard

Patient family / carer > Diet progress monitoring



Rapha Health Consulting (2022)

@) Home RAPHA HEALTH CONSULTING O 6’ &) o RAPHA HEALTH CONSULTING > 63

@ Our patients A & Our patients ~ .
@ Our patients @ Our patients > Mrs Maureen Hallett (Mo)

Add new patient Add new patient

Patient record

In my care Add new patient & Patient progress report overdue \ Record progress \

Care plan Personal details Schedule (3) Messaging (4) Reports
Carer Notes
i Sunday March 5
‘ Sue Dowdswell Rachel NBIaEHaEraL < March 2023 > Patient care plan schedule < Sunday March5 »
SUN MON TUE WED THU FRI SAT MORNING
TASK DETAIL ®
' [PATIENT NAME] [Carer name] Notes here... " o
28 29 30 1 2 3:. Lt 4] -
: Patie Nno 10 wakeup Cce .
e 07:00 atient morning wakeup call 0 Ensure patient ready for
o 6 7 8 9 10 N 12:00 transportation to place of
‘ [PATIENT NAME] [Carer name] Notes here... worship
12 13 14 15 16 17 18 07:15 Help patient to dress ‘
22 ; « Patient attends St. Josephs Church in
‘ [PATIENT NAME] [Carer name] Notes here... 19 20 21 22 23 24 25 ‘ : ‘ Bridgerton
08:30 Breakfast *
e ) « Minibus collects at 12:00 and departs 12:15.
26 27 28 29 30 31 1 « Check with reception for anticipated delays
’ [PATIENT NAME] [Carer name] Notes here... g iy '
09:00 Medications
’ [PATIENT NAME] [Carer name] Notes here... AFTERNOON
Ensure patient ready for
‘ [PATIENT NAME] [Carer name] Notes here... 12:00 transportation to place of
: worship
’ [PATIENT NAME] [Carer name] Notes here... oo Patient returning from place of
; worship
Q [PATIENT NAME] [Carer name] Notes here... (
‘ 15:00 Afternoon tea l
' [PATIENT NAME] [Carer name] Notes here... — '
‘ 15:30 Medications ‘
[PATIENT NAME]
’ [Carer name] Notes here... ‘ 16:00 Exercise with Phyllis in main hall ‘
EVENING

‘ 18:00 Dinner in room ‘

Care home Staff > Dashboard (830 | wescatons fj\

‘ 18:45 Social activity in games room l

‘ 20:00 Bed time - Help patient to undress ‘

Care home staff > Patient care management
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Al Chatbot experience design
(B2C, Figma, UX/UI)
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Virg

19

Welcome to

live chat support!

An agent will be with you in a moment

Hi there! I'm your virtual assistant
and | can help with general
questions, managing your account
and much more.

Please be aware that a copy of this
conversation will be saved for legal
and training purposes.

Additional information on our
collecting and use of personal data
can be found within our Privacy
Notice

You can close this chat any time by
selecting the ‘X’ (close) button
above.

@ So, how can | assist you today?

Al Chatbot experience

Virtual Assistant - 12:12

Please be aware that a copy of this
conversation will be saved for legal
and training purposes.

Additional information on our
collecting and use of personal data
can be found within our Privacy
Notice

You can close this chat any time by
selecting the X’ (close) button
above.

@ So, how can | assist you today?

Virtual Assistant - 12:12
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TESCO

In-store promotions, planning, creation & management application
(Internal product, Figma, UX)

2021-2022



TESCO (2021-22)
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MYPRODUCT: PROMOTIONS

FROM

DD/MMYYY

HELP & SUPPORT

1o
DDIMMNYYY B

ALL PROPOSITIONS (###) PERIODS (##) EVENTS (##)
Q3 2022

RALOWEEN 22 PK

&) coimmiyy - DDIMMY TDIMMNY - DDIMMYY

PROPOSITION oATE FeEE: PROPOSITION

CoMP SOK-TO 100% COMP

NOMINATIONS: O NOMINATIONS: @

SPACES CLOSING IN BIDS

Hor]: (#]
7 SPACES: [pr— — ——

POWER AISLE: MODS S & 8

Q

PROMOTIONS (###)

[evenT NamE]

E=5) ooimmAyY - ToIMMAYY

PROPOSITION oATE FEE:

COMP SOK TO 100%

NOMINATIONS: O

SPACES CLOSING IN BIDS

&= 8
DAYS HRS MINS

PX

-moc TOIMMIYY - DD/MMIYY

PROPOSITION
OMP

NOMINATIONS:

[eveNT NaAMmE]

E=5) ooimmiyY - Do/MMYY

PROPOSITION oATE FeEE:

COMP SO TO 100%
NOMINATIONS: O
SPACES CGLOSING IN BIDS

0 BXE g

DAYS HRS MINS

[eveNT NaAME] PROMOTION PX [eveNT NaAME] PX
E=5) ooiMmNY - DDIMMIYY DD/MMIYY - DDIMMY DOIMMAY - DD/MMNY EE5) ooimmyY - DDIMMIYY TDIMMAY - DDIMMIYY
PROPOSITION oATE Tee: PROPOSITION oATE Tee: PROPOSITION oATE Fee: PROPOSITION oATE Tee: PROPOSITION oATE FEE:
LMP SOXTO 100¥% COMP 100¥% COMP SO TO 100% COMP SOXTO 100¥% COMP SO TO 100%
NOMINATIONS N PREmIOM SPACSS: | NOMINATIONS NOMINATIONS NOMINATIONS
= « O @ O @ O @ O
B O eROCERY SND 1
SPACES CLOSING IN BIDS P ____eIN BIDS SPACES CLOSING IN BIDS SPACES CGLOSING IN BIDS SPACES CLOSING IN BIDS
D FEE @ NeY @ B MY g 8 BN @ B FeNE g
DAYS HRsS MINS DAYS Hes MINS DAYS HS MINS DAYS HS MINS DAYS HS MINS
Q1 2023
PX (evenT Name] PX PROMOTION (evenT Name]
DDIMMIY - DD/MMAYY EEF) ooimmNyY - DDIMMAYY TD/MMIYY - DDIMMAYY OD/MMIYY - DDIMMAYY EE) ooimmiyY - DDIMMAYY
PROPOSITION oATE Tee: PROPOSITION oATE Fee: PROPOSITION oATE Fee: PROPOSITION oATE Tee: PROPOSITION oATE Tee:
CMP SOV TO 100% COMP SO TO 100% COMP SO¥-TO 100% COMP SO TO 100% COMP SO TO 100%
NOMINATIONS: O NOMINATIONS: O NOMINATIONS: O NOMINATIONS: O NOMINATIONS: O
SPACES CLOSING IN BIDS SPACES CLOSING IN BIDS SPACES CLOSING IN BIDS SPACES CLOSING IN BIDS SPACES GLOSING IN BIDS
D BN @ 2 HeN @ 8- NeE g @8 HFEE g
DAYS HRS MINS END 1, 6”0 3, TRADE STAC}K 1?‘ DAYS HR2S MINS

Q2 2023

[evenT NAMmE]

DAYS HRS MINS

[eveNT NAME]

[evenT NAME]

—~— e

DAYS Hi2S MINS

Promotion dashboard



TESCO (2021-22)
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[:] GARNIER SENSITVE
?3 D SARNIER FDAYS
0 i INFO: BARNIER BODY REPAIR
(¢
PROPERTIES
, EARNIER BODY TONIC
P& (6% ) GARNIER HYDRALOCGK
(] e GARNIER SUMMER BODY 2S0ML
GARNIER SUMMER BODY 400ML
PS 52%
BIO OIL GOML
e
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1/2 PRICE
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1/2 PrRICGE

SAVE £S

NV V)

sStveE A3

SAVE A3
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BEREEEEE  TACOR'S CREAM CRAGKERS TORECASTING R - COST IMPAGT:
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Supplier funding modelling (for price negotiation)
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MySKky customer portal - account management
(B2C, Figma, UX)
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SKY (2020-2021)

sky IWARY SkyQ v Broadband Mobile Deals Q[0 MyAccount Help Christopher = Sky 2 sky ™V o SkyQ v Broadband Mobile v Deals Q 1 MyAccount Help Christopher ~ sky

My Sky > > YourSkybills > Page3 > Paged4 > Thisisthe current page MGl -
g My Sky > Page?2 MySky > > YourSkybills > Page3 > Page4 > Thisisthe current page MySky > Page2

: . LI bill
Your Sky bills Your Sky bills Uleiire 5T amabl
Previous Latest bill Future

Do

i Latest bills
Latest bills Previous Latestbill Future June 2020

Subscriptions

O Llama & Broadband & Talk [J Llama
m Received on: 20 May £0.00 DUE Payment due: 27 May £40.00 £0.00 June 2020 gr:??rislenrn\/e;tsa\:th Netflix £ £15.00

@ 1-contract discount £5.00
Paid on: 20 Ma o
View bill > View bill > y Subscriptions Period covered: 5 Jun - 4 Jul
Make a payment > Make a payment > kv Snorts Complete Pack £10.00
y Sports Complete Pac X
Change payment method > Change payment method > View bill > etal period covered Amount period covered: 5 Jun - 4 Jul
Make payment > Ultimate TV - Sky Entertainment with Netflix 5Jun -4 Jul CEEREEE £15.00
contract discount £5.00 Devices
Change payment method >
© Marketplace
Sky Sports Complete Pack 5Jun -4 Jul £10.00 Llama medium £35.00
Payment due: 22 May £1 0 0.0 O i‘;grce;:/r:):ﬁr;;blllz; S
Date:
== Broadband & Talk . N
View bill > Devices
Mak , t > £4O-OO Llama large £45.00
ake a paymen detai Date Amount Agreement no. 124356000
Change payment method > DUE Paid on:20 May Date: 01/06/2019
Llama medium 01/06/2019 £35.00 View CCA agreement >
Agreement no. 123456789
View bill > View CCA agreement
H IStOI’IC b|| |S Make payment > Llama large 01/06/2019 £45.00 Total payment
Agreement no. 1234560000 v/ Paid on 30 Jun via [Payment method)]
Change payment method > View CCA agreement >
Mobile
. Make a payment
Vsl S 7 Marketplace Total t £105.00 .
otal paymen . Change payment date >
£1 OOOO v/ Paid on 30 Jun via [Payment method] Change payment method >
) Paperless bill settings >
20V Paid on: 20 May
Download bill PDF >
Make a payment > Download bill PDF ) View your CCA agreement >

v
v

View bill > Change payment date Paperless bill settings

A4

Make payment Change payment method > View your CCA agreements >

Need help with your bill?

Change payment method >

Vertically align in the centre if there is only one product. §
V yalig 1y P! Yes | still need help

If there is more than one product, stack side by side

Need help with your purchase or your bill? Yes, I need help [

Historic bills Historic bills

Mobile Mobile Mobile o N

Accessibility Site map
View bill View bill . .
> > View bill Contact us Complaints
Store locator
Sl(y ©2019 Sky UK Terms & conditions  Privacy & cookies notice  Accessibility Sitemap Contactus Complaints  Store locator A\ S‘(y ©2019 Sky UK BE A

My Sky > Billing dashboard My Sky > Latest bill



VirginMediaBusiness

Enterprise management tool, Product portal, Design System
(SaaS, B2B, Sketch, Figma, Invision, Research, UX/Ul, Product owner)

2017-2020



VirginMediaBusiness (2017-2020)

= BUSINESS | SD-WAN Company name VvV = @9BsusiNess | Access Management

Home » Users > Karen Goddard

A S Y
[

A
A Home > Network overview s, KarenGoddard
Active | MFA disabled ®
.E NetWO rk ove r.VieW £l & Lock C Reset p d Enable MFA i Delete account
i
Profile
= Last updated: 31/12/19 14:05:22 | Refresh 2:01 @ Q, Y Fiters X Download =]
Name Karen
'E WV Devices & Status ¢ Insync $ Port License ¢ Total usage SD-WAN traffic Tags Notes Last name Goddard
Email name@provider.domain
o A  HApoir [device name] [VRs #] Va @ v
Mobile 07988123456
& . advanced-sdwan M8 J 85 ™8 85 ®
A HA ,[dOVI.Oe n.ﬂ.me] [VRS #] , © V 25 Kbps Kbps Kbps Kbps . ' H _—
. [dBVice name] @ V vni-0/2.0 'r K?)is ¢ K?:)s Groups @ User Account Admin (Default) = = Admin (Default)
. . ,r 85 J, 85 Edit note roducts
- [device name] @ v vni-0/3.0 Kbps  Kbps Device view produes
- d d-sd A 3 N " «b¢ SD-WAN
. advanced-sdwan N85 85 ™85 85 e
Vv ([ HA | [device name] [VRs #] V 4 @ v 2§ Kbps  Kbps Kbps  Kbps P @ SO WAN Ayt
. advanced-sdwan M8 | 85 N8 85
Vv [device name] [VRs #] V4 ® v 25 Kons . Kbee ops wpe © B}
. advanced-sdwan N8 Y85 N8 & 85 ®
A [device name] [VRs #] V4 © V4 o5 Kbps  Kbps Kbps  Kbps P
. . M85 J 85
[device name] @ v vni-0/1.0 Kbps . Kbps
[device name] ©) v vni-0/2.0 B K?;::s v Kiis ?
%6
© Virgin Media Business Ltd Terms of use Privacy policy Cookies
?
© Virgin Media Business Ltd Terms of use Privacy policy Cookies

Network management



(4> BUSINESS

Brand

@ Corporate ID

Virgin Media Business

Signal1  #FFOAOQA

Colour

Zscaler

#009CDA

@ Corporate ID

Virgin Media Business

Signal1  #FFOAOA

Text primary
lcon or te;

Gray1 #3E364A

Text white
Icon or text

White

Error & status

Status: Success or ON
Icon, background or border

Signal2  #008BA1C

Status: Success background
alternate

Signal2  #008AIC  70%

Status: New background
Background or icon

Secondary1 _ #832777

Zscaler

#009CDA #64B246

Text secondary
Icon or text

Gray2 #732B70 Gray 3  #B:

Hyperlink secondary ‘ Hyperlink pr]
Icon or text Icon or text

#9C39B2

Status: Warning
Icon, background or border

Signal 3 #736B70 #ADO0O000
Status: Warning background Status: Error
alternate

Signal 3  #736B70 70% #FEF3F4

Status: New border Status: User
Border

#0027A7

(> BUSINESS

Masthead

VirginMediaBusiness (2017-2020)

Default

L;ds:-

Masthead buttons

A Background colour for default state is for demonstration purposes only

Default

Class

Masthead badge buttons

A Background colour for default state is for demonstration purposes only

Default

Class [tbd |

Navigation

Masthead

(5]
BUSINESS
Buttons
Default
Text only Icon left Icon right con only Two icons
Text ‘ Text Text ° 0 ° Text ’

Class ‘ Button

Focus

Text only
{ Text

State | Focus

Helper class | disabled

Class [icon-left

leon left

State | Focus

leon left

Helper class | disabled

Frameless buttons (text only)

Class |icon-right

leon right

(o)

State | Focus

Icon right

Helper class

Class | icon-button

con only

)

State | Focus

con only

Helper class | disabled

Class | icon-left "lCanlghl

Two icons

{o Yexlo‘

State | Focus

Two icons

Helper class | disabled

Design system



SKY

NOW TV Content management system
(SaaS, Internal product, Sketch, Research & UX)

2016



SKY (2016)

Collections > Movies > Highlights

Highlights

Wednesday
after school

Live

Lunchtime
preview

< 28/05/16 12:.00 7

Saturday
special

28/05
15:30

Sunday

AT@OM

Saturday

‘Lunchtime preview’ (until 28/05 15:30) ©
Recently Added (8) o)
MOVIE TITLE VIOVIE TITLE MOVIE TITLE VIOVIE TITLE

MOVIE TITLE MOVIETITLE

Superheroes (40)

(Image) (Image) (Image)

Hot Right Now (50)

(Image) (Image) (Image)

Family Faves (50)

(Image) (Image) (Image)

Comedy Cops (27)

(Image) (Image) (Image)

Disney (119)

(Image) (Image)

Action (234)

(Image) (5] (Image)

MOVIETITLE

(Image)

(Image)

(Image)

(Image)

(Image)

(Image)

MOVIETITLE

(Image)

(Image)

(Image)

(Image)

(Image)

(Image)

@

(Image)

(Image)

(Image)

(Image)

(Image)

(Image)

FULL REFRESH
14000 assets

DELTA UPDATE

d : 200 assets
DESKTOP:WEB
ACTIVITY LOG
Robert Smith
Monday Monday night  Bank holiday GOTNEW! ot they tast did
after GOT

30/08
12:00

Jade Sampson
What they last did

Mike Lai
What they last did

28/05/16 15:30 »#

NOTIFICATIONS

Publishing error
Scheduled (15 seconds)

‘Saturday special’ (until 28/05 20:00)

Asset expiring
Published (15 seconds)

Comedy cops (8)
LY

o’k 3 - B
! * 3 | [Label) (Type]
] i'n s .
gl < LV ‘s | [Description] [ Duration]
MOVIE TITLE MOVIETITLE M(¢

MOVIETITLE MOVIE TITLE M¢

MOVIE TITLE

Superheroes (40)

(Image) (Image) (Image) (Image) (Image

Recently Added (25)

(Image) (Image) (Image) (Image) (Image

Family Faves (50)

(Image) (Image) (Image) (Image

Hot Right Now (50)

(Image) (Image) (Image) (Image) (Image

Disney (119)

(Image) (Image) (Image) (Image) (Image

Action (234)

(Image) (Image)

09:00:3216 July

09:00:3216 July

09:00:3216 July

@

090016 July
09.0016 July

09:0016 July

©

090016 July
09:0016 July

090016 July

Schedule highlights

Dashboard » Catalogmanager > Dynamic collection creation

summer break special

AT@M

Configuration

Items

‘Alfreds collection’ (until 13/05 00:00) #

SEARCH:

In this collection (30)

v

= NOW TV -Spain

Broadcast Channel

Age Certification

v q &

v

Refine

EN Vv

v Box-Set / Catchup

COLLECTION M8XIMUM SORTBY
30 v Title v Genre
RESULTCONTENT LEVEL
Episode v Release Year
3
Castle « S1 Castle« S2 Castle« S3 Castles S4 Castlee S5

Cougar Towne+ S3

Showname Showname Show name

28 Pt

Showname « S2  Showname

Showname « S1

Notin this collection (15)

Cancel

S3

-

CougarTown + S4  CougarTown e+ S5 CougarTowne S6

Castles S6

Castles S6

Criminal Minds:

Showy name

Showname

Dangerous Ladies Desperate
Suspect Behae+ S1 .+ g1

--

Showname

Housewives « S1

Show name

Cougar Towne S1

Show name

26

Show name

27

Showname

Showname

Cougar Town e« S2

DESKTOP:WEB

Start again

Q

Select all '

v

Collection management



HSBC

Various products, Corporate Design Language & data visualisation
(B2B, B2C, Governance, Sketch, Research & UX)

2014-2016



HSBC (2014-2016)

Performance by revenue Number of deals

Projection o Projection & Pipeline Value Probability Time

$M
6
5 [CLIENT]
! - / $98m s EBV $40M | 36 DEALS
$128 LT
’ $3m 36 DEALS PROBABLE EBV $10M

JAN  FEB MAR APR MAY JUN JUL AUG SEP
CURRENT

All clients Total {In-country / Outbound) All Existing clients Prospects

Revenue YTD Revenue YTD (prior) YOY Change Status v EBV($) ¥ Duev~

In-country $730,000 $325,000 +10% Atticia J. Blog... Neut... C&L Man 475K 16 Nov 14
QOutbound $700,000 $405,000 +20% Atticia J. Ward Deal... PCM Man 35bK 14 Nov 14
Total $1,430,000 $730,000 +10% HDL J. Jack... A2D... PCM Pit 340K 10 Nov 14
AKS Deal B. Lau CABB... GTRF Pit 325K 05 Nov 14
Cahbot M. Ton... PITC... PCM Man 175K 03 Nov 14

Data visualisation > Client accounts



HSBC (2014-2016)

Accounta: Balance visualisation

Smaller business with past/future transaction split

09/03/2015

133,165.90 Prav

update 14:25 @".-'- '-.' O update 14:25

llll-lll EEEm O

14/04/2015
-26,010.0¢
Illl.-l_ [ | v ’

‘!— v
Example 1.

Crad t Tacilities at account lavel, soma nave it, some cc not.

update 14:25
updale 14:25

update 14:25

Larger business with ability to compare historic
April 2C14
133,165.90 March 2C15
100,000 .90 Example 3.

update 14:25 %‘II'I."-'l O S

012013 Example 4.
133.,165.90 Fstereenly

Last 3 years, auarterly split
update 14:25 @'II'I-"-' O

Jan-Mar 2012 Example 5.
133,165.90 I sterconly.

Last 4 yoare, thirds split

updale 14:25 @'l“l."-' O

Jan Jun 2010 Example 6.
133,166.90 Fstereenly
I | ast € years, bi-annual so
update 14:25 u "I-"-' )
Page 2

oS

Delinee pastTalurs

NEEPI

Illl.ll_l-ll )

Future paymanls ovar nax. 1 weeks Future paymenls over naxt 4 we
llll-lll EEEm
Example 2.
View for accounts t i ara / creoi il
1.e. N0t co overs
Combine historic and future transactions
Larger business with ability to compare historic & predictive forecasting
G1 2014 Historic & fuiure.
133,165.90 WMarch 2015 Las auarlers), carrsnl
I 100,000.9¢ auarter imonths)
update 14:25 &' LIS
Credit facility & overdraft
1. Businesses can have a mixture of credit Tacilitics al individual account level - sce
Example 1
2. Not all businesses have credit facilities {overdraft) - see Example 2.
3. Businesses can have a credit facility at the business lavel, spread across all
accounts ¢.9g. Nike - example not shown here.
Comparing historic transactions
4. A businesses may prefer to only see historic data - see Example 3.
5. Business may want to show comparisscns between periods e.g. quarter on
quarler, YOY clc. - sce Examples 4-6
X
Business Integrated: USD Savings v
250 Sept 2014

Fulure

Pravous 8 wasks

update 14:25 I“I."-"ll O

210,133.45 USD

200
$k -.IIIIIIIIII

100

JJFMAMNMI J AS OND

Year to date v

Corporate Design Language > Data visualisation

Page 2



HSBC (2014-2016)

Payments: Make a payment or transfer cont...

Q<>

»

*» @

# Accou ...

© Make a payment or transfer

o Unillr... clPO ...

RMB Curr ...

Forex Ove ... | Forex cont ...

Y

%

All Tields here shown
Payment type Pay to (benéeficiary) Debit from / compleled

Priority payment

| v

@® Amount

Nike USA
123-123211-000

v|Q

USD Current account

123-123211-000

v|Q

5000

Debit account

| v

@ Single payment date O Recurring payments

12/06/15

vlﬂ

== Provide regulatory reporting details (SWIFT)

= SWIFT codewords

/BENEFRES/

Residence of beneficiary customer

Option

v

Invoice ref. 123507393-09

/ORDERFRES/ Residence of ordering custormer

Purpose of CNY payment Regulatory reporting 1 (optional)

Select

View descriplions

Regulatory reporting 2 (optional) Regulatory reporting 3 (optional)

v Select

v

= Information for the beneficiary (SWIFT)

=+ Instructions to the bank (SWIFT)

(optional)

(optional)

®

/
/

®

Opens by default once
previous section
completed

Closed by default but
showing example here

Page 2

Corporate Design Language > Payment management



HSBC (2014-2016)

Single event - Positions & placement

Security ISIN

HSBC HOLDIN... GB0005405...

Option 1 - Securities Option v

For each 1 of GB2504200836 held receive 1
of GB0000088889

QOption G - Other option v

For each 1 of GB2504200836 held receive 1
of GB0000088889

BROWN BROTHERS HARRIMAN N.YORK
Long term growth fund  Acct. no. 1000006

Type

Dividend rein...

HSS: Asset Servicing - Single event positions

Election status
Unelected

Option 2 - Securities Option

For each 1 of GB2504200836 held receive 1
of CA07GB8888888805

Position type
Available

Reference w

CA50GBO00...

Category

Mandatory...

v Status

Confirmed

v | Option 3 - Qversubscribe

Election status
Unelected

Oversubscribe

Paosition
82,120

Available
82,120

v Broadcast v

Amended

Option 4 - Cash

Key date v

Apr 7 2015

For every 1 share receive 0.10p

QOption 1 - Securities...

Option 2 - Securities...

Date descript... v Mkt

Ex date GB

(3 Option & - Cash

Update

Multiple updates...

For every 1 share receive 0.10p

Bulk elect v Entry mode v

Option 3 - Oversubs...

Option 4 - Cash

I |

(@ Option 5 - Cash

QOption 6 - Cash

HK & SHANGHAI BANK, TOKYO
Equity pension fund  Acct. no. 1000009

Position type
Available

Election status
Unelected

Position
221,300

Avalilable
221,300

Option 1 - Securities...

QOption 2 - Securities...

Option 3 - Oversubs...

QOption 41 - Cash

(@ Option 5 - Cash

Option 6 - Cash

I

Gancel Clear

Submit

Page 2

Corporate Design Language > Asset servicing




